


A new ad model is developing. One in which print and online ads compliment each other —both
environments are now equally important. Advertisers want the ability to reach book buyers

regardless of their niche —print or online.

MosaicBooks.com brings the planning and innovation of over ten years of experience to internet-
marketing campaigns. Whether it's a listing in our weekly e-newsletter, building a webpage
dedicated to your books, or a complimentary full-page ad in the print quarterly Mosaic Literary
Magazine, we have solutions to fit your goals.

Mosaic Magazine & MosaicBooks.com develops unique, niche campaigns for publishers

looking to maximize their marketing reach to African-American booklovers.

Holding Pattern Premium Listing on MosaicBooks.com Full-page Ad in Mosaic #23
Graywolf Press

Maximize your results with minimal effort by allowing us to design and implement your marketing
plan across MosaicBooks.com, and AALBC.com, The African American Literature Book Club —the

most comprehensive website for black literature.

These publishers have advertised with MosaicBooks.com.
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WHAT WE OFFER WITH EACH CAMPAIGN
Join publishers Penguin Books, Parker Publishing, Triumph Books, John Wiley & Sons, Kensington
Books, Life Changing Books, Bethany House and hundreds of authors who've realized the benefits

of showcasing books with MosaicBooks.com and Mosaic magazine.

Scrolling "3-D" book-graphic ~ showcase across the width of the homepage with enhanced
graphic details

Oversized book cover graphic listed in right column of the AUTHORS, BESTSELLERS, BOOK
CLUBS, BOOKS, and BOOKSELLERS, pages

Unique eBlast to 300+ book clubs and 100+ booksellers

Publisher-supplied marketing materials (YouTube video, author Q&A, book club guides, online
contests, etc.) embedded or linked in all listings

Publisher web page on MosaicBooks.com  (mosaicbooks.com/kensington.htm) featuring new
books, cover graphic, author photo, book excerpt, author profile, publisher's link, and order-
placement link - Lifetime listing

NEW — Twitter and Facebook listings for each book

AALBC.com homepage listing

Book cover and synopsis (150 words) on BOOKS page

Book cover and synopsis listed in our weekly e-newsletter — 2 times/book

Direct link to Amazon.com

Four far-front full-page b&w ads in Mosaic Literary Magazine, our quarterly print publication
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MosaicBooks.com

SAMPLE CAMPAIGN

As part of Grand Central Books's marketing campaign
for Victor McGlothlin’s Sinful Too they selected
MosaicBooks.com as a primary online channel for
reaching African-American booklover and book buyers.

Book Club Alert

Our book club alert helped them reach an
important constituency. Our alert reaches over
350 book clubs and booksellers.

Inclusion in our weekly newsletter
guaranteed maximum reach to
8,700 opt-in subscribers.

Weekly eNewsletter

Publisher Page

We set up an exclusive page where Grand Central
could showcase all their books —Victor's as well as
other titles. All listings feature book cover graphic,
headshot, book summary, excerpts, and book trailers.

Far-front full page ad in Mosaic Magazine.

Mosaic Magazine
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“3-D” graphic in
sliding window enables
advertisers to feature
multiple titles

Secondary homepage
placements (“Basic
Listing”) guarantee the
book cover’s visibility
as the website visitor
scrolls down the page

“Run of Network”
Your book-cover ad
can be placed
strategically across
multiple sites —
AALBC.com,
Cushcity.com, and
MosaicBooks.com.

Place your creative on
our homepage as well
as our run-of-site
positions
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“Power Network”

Book graphic listed
simultaneously in top
position on AALBC.com,
MosaicBooks.com, and
Cushcity.com

A text summary is
placed to further capture
the eye of the site visitor

“Run of Network”

Your ad banners (square,
vertical, and horizontal)
can be placed
strategically across
multiple sites

Stream video trailers on
our homepage as well as
our run-of-site position




AD CAMPAIGN PRICING

From one book to your entire list, our campaigns will guarantee strategic exposure to a variety of

booklovers and readers. Each campaign lasts 30 days. Complimentary ads in Mosaic are available

when you advertise 3 or more titles on MosaicBooks. Each title is also featured on AALBC.com*.

1 -2 titles
$800.00/title

3 — 8titles
$720.00/title
10% discount

9 — 17 titles
$680.00/title
15% discount

over 17
$640.00/title
20% discount
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<+ One complimentary full-page black & white ad

+ Two complimentary full-page black & white ads

4+ Four complimentary full-page black & white ads
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*EXPAND YOUR CAMPAIGN

AALBC.com , the African American Literature Book Club, is the most popular site for Black

literature. Feature your book on MosaicBooks.com and it will also be featured on AALBC.com'’s

homepage for one month.

1" HE% &"$ !



COMPLIMETARY FULL-PAGE AD
Advertisers that list three or more books on MosaicBooks.com are

entitled to up to four complimentary full-page ads in Mosaic.

Launched in 1998, Mosaic is a quarterly magazine exploring the literary
arts by writers of African descent. Each issue contains a unique blend
of essays, profiles, and reviews.

We have featured Colson Whitehead, Suheir Hammad, Sonya
Sanchez, Chimamanda Adichie, E. Lynn Harris, and Bernice McFadden
among many others.

Annual Circulation: 7,000

Readership: 35,000

Full-page ads (without MosaicBooks.com listing): $500

Preview back issues: http://mosaicmagazine.org/backissues.html

DEMOGRAPHICS

Readership Gender

African American: 70% Female: 65%

Hispanic: 10% Male: 35%

Asian: 5%

White: 15% Distribution
Subscribers: 25%

Age Special Sales (fairs + events): 30%

< 25: 10% Industry Comps: 10%

25 — 35: 30% Retail: 5%

36 — 45: 40% Libraries: 25%

46 — 55: 15% Archive: 5%

> 55: 5%
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EDITORIAL SCHEDULE

Issue 26 available February 7, 2010 Issue 28 available August 7, 2010
Ad reservation: January 15, 2010 Ad reservation: July 15, 2010

Issue 27 available May 7, 2010 Issue 29 available October 7, 2010
Ad reservation: April 15, 2010 Ad reservation: September 15, 2010

Contact us with questions or for additional advertising options, including banners, the

POWER Network campaign, and multi-site placements.

CONTACT

Ron Kavanaugh
MosaicBooks.com
Mosaic Literary Magazine
314 West 231 St. #470
Bronx, NY 10463
718.530.9132

ron@mosaicbooks.com
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